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ITEM 1A. Risk Factors.

Investing in our securities involves risk. In addition to the other information contained in this report, you should consider 
the following risk factors before investing in our securities.

Consolidation among cable and satellite providers, both domestically and internationally, could have an adverse effect on 
our revenue and profitability. 

Consolidation among cable and satellite operators has given the largest operators considerable leverage in their 
relationships with programmers, including us. In the U.S., approximately 90% of our distribution revenues come from the top 10 
distributors. We currently have agreements in place with the major U.S. cable and satellite operators which expire at various 
times through 2021. Some of our largest distributors are combining and have gained, or may gain, market power, which could 
affect our ability to maximize the value of our content through those platforms. In addition, many of the countries and territories
in which we distribute our networks also have a small number of dominant distributors. Continued consolidation within the 
industry could reduce the number of distributors to carry our programming, subject our affiliate fee revenue to greater volume 
discounts, and further increase the negotiating leverage of the cable and satellite television system operators which could have an 
adverse effect on our financial condition or results of operations.

The success of our business depends on the acceptance of our entertainment content by our U.S. and foreign viewers, 
which may be unpredictable and volatile. 

The production and distribution of entertainment content are inherently risky businesses because the revenue we derive 
and our ability to distribute our content depend primarily on consumer tastes and preferences that often change in unpredictable
ways. Our success depends on our ability to consistently create and acquire content that meets the changing preferences of 
viewers in general, in special interest groups, in specific demographic categories and in various international marketplaces. The
commercial success of our content also depends upon the quality and acceptance of competing content available in the 
applicable marketplace. Other factors, including the availability of alternative forms of entertainment and leisure time activities,
general economic conditions, piracy, and growing competition for consumer discretionary spending may also affect the audience 
for our content. Audience sizes for our media networks are critical factors affecting both the volume and pricing of advertising
revenue that we receive, and the extent of distribution and the license fees we receive under agreements with our distributors.
Consequently, reduced public acceptance of our entertainment content may decrease our audience share and adversely affect our 
results of operations.

There has been a shift in consumer behavior as a result of technological innovations and changes in the distribution of 
content, which may affect our viewership and the profitability of our business in unpredictable ways.

Technology and business models in our industry continue to evolve rapidly. Consumer behavior related to changes in 
content distribution and technological innovation affect our economic model and viewership in ways that are not entirely 
predictable.

Consumers are increasingly viewing content on a time-delayed or on-demand basis from traditional distributors and from 
connected apps and websites and on a wide variety of screens, such as televisions, tablets, mobile phones and other devices. 
Additionally, devices that allow users to view television programs on a time-shifted basis and technologies that enable users to
fast-forward or skip programming, including commercials, such as DVRs and portable digital devices and systems that enable 
users to store or make portable copies of content may affect the attractiveness of our offerings to advertisers and could therefore
adversely affect our revenues. There is increased demand for short-form, user-generated and interactive content, which have 
different economic models than our traditional content offerings. Digital downloads, rights lockers, rentals and subscription 
services are competing for consumer preferences with each other and with traditional physical distribution of DVDs and Blu-ray 
discs. Each distribution model has different risks and economic consequences for us so the rapid evolution of consumer 
preferences may have an economic impact that is not completely predictable. Distribution windows are also evolving, potentially
affecting revenues from other windows. If we cannot ensure that our distribution methods and content are responsive to our 
target audiences, our business could be adversely affected.


